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Z & Net sales #t.JG 4b 35 Net profit after tax
2025Year 2024 Year - 2025Year 2024 Year .
pr - ) 32 555 0
01-03 01-03 % 01-03 01-03 RS
I 3 4
S BRE 980,475 943,524 3.92% 136,560 136,671 -0.08%
Tehmag
== 475,393 435,102 9.26% 45,643 42,508 7.38%
SRR 129,328 93,935 37.68% 15,398 11.066 39.15%
alaysia
LR 77,897 79,258 1.72% 16,375 17,310 -5.40%
ongkong
* M 13,125 11,384 15.29% 1,316 (346) 480.37%
. e 4,923 3,129 57.36% 305 811 -62.38%
ndonesia
s
& It 1,662,710 | 1,557,820 | 6.73% 192,662 | 188,143
Tehmag Group
o8 M MR A 8 K a4 F




ChBsa v - R MBRRES
ﬁnancml results YTD March 2025)

Biz: # 6 HAT L

2025# Ql 2024 # Ql Increase or decrease
TEHMAG Group
Amount % Amount % Amount %
& ¥4z » (Net sales) 1,662,710 100.00 1,557,820 100.00 104,890 6.73
# %=+ {1 (Gross margin) 544,805 32.77 504,760 32.40 40,045 7.93
# ¥ 7 * (Operating expense) 264,842 15.93 237,779 15.26 27,063 11.38
# ¥ 11 & (Operating profit) 279,963 16.84 266,981 17.14 12,982 4.86
& % ¢tz L (Non-operating items) 6,680 0.40 8,064 0.52 (1,384) (17.16)
ft.an ¥ g (Net profit before tax) 286,643 17.24 275,045 17.66 11,598 4.22
@ 4% * (Income tax) 65,734 3.95 61,632 3.96 4,102 6.66
f.ie ¥ & (Net profit after tax ) 220,909 13.29 213,413 13.70 7,496 3.51
ot @ % 4 (Parent company net profit) 192,662 11.59 188,143 12.08 4,519 2.40
= W Fuis F AR (EPS) 5.207T 5.08 7T 0.127T
£ 41 % (Gross margin rate) 32.77% 32.40% 0.37%
7o (Operating expense rate) 15.93% 15.26% 0.67%
% %41 ¥ F (Operating profit) 16.84% 17.14% (0.30%)
' %‘ﬁ\ﬁ @ﬂ b (Parept 99R 3Ry net profit rate) 11.59% 12.08% A o Ak & -
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FARME 15.849% T8 > EBRE HAT Ai/\ﬂ%i’ﬂi S G eSSBS O
S RE L 21 46% 2287% 7%61/{&81/{ B E O E DR SR & Fo-g St
FE L - %%ﬂg& 302.14% 288.13% ,tﬁ,%ﬁiz%:a%muﬁam&, AFA AR B K E RS
Rk 309.35% 206.83% ¥, DRGSR ZRIT,
HE% 13.29% Bl > AV A s AN B IR R AR B AR £21.46%, BEAF R
BREB(T) 520 508 Bk, M ELARAI0FN, HFHA20%, BACIEHRE

ERBMIE - BEFHE AARMHRTORENG 4% « £H - A& -



‘ L ke HBT o
e b E KT
| ok 7 .7 3 \ —— 557 3
&
EP RT3 \ € oy
L T B K & B & % LAHE i
Area China Taiwan Hong Kong Malaysia Group
20245 I 4%
YTD TO Prog 24.42% 11.17% 5.77% 44.32% 16.58%
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Z & Net sales #t.JG 4b 35 Net profit after tax
2024Year 2023Year v 2024 Year 2023Year v 1
X 32 2 0
01-12 01-12 oA Y 01-12 01-12 =%
PN W
R TS 3,939,430 3,543,516 11.17% 529,794 500,363 5.88%
Tehmag
%ﬁgﬁ 2,011,208 1,616,462 24.42% 216,536 164,749 31.43%
SRR 513,481 355,797 44.32% 69,306 45,223 53.25%
alaysia
- & % 320,884 303,391 5.77% 74,140 57,415 29.13%
ongkong
* M 46,854 48,585 -3.56% (1,026) 4,236 -124.23%
TR 11,516 16,663 -30.89% (42) (1,068) 96.06%
ndonesia
S~
& 6,806,342 | 5,838,363 16.58% 761,405 675,756
Tehmag Group
a8 W& BEORE B 8




@ﬁ4ﬁ BB R AR S

nancial results for 2024)

Biz: # 6 HAT L

2024 % R 2023 # R Increase or decrease
TEHMAG Group
Amount % Amount % Amount %
& ¥4z » (Net sales) 6,806,342 100.00f 5,838,363 100.00 967,979 16.58
# % £ 4| (Gross margin) 2,202,865 32.36| 1,935,771 33.15 267,094 13.80
# ¥ 7 * (Operating expense) 1,072,373 15.76 942,407 16.14 129,965 13.79
¥ ¥ 41 % (Operating profit) 1,130,492 16.60 993,364 17.01 137,129 13.80
¥ ¥ b4z £ (Non-operating items) 34,239 0.50 19,683 0.34 14,556 73.95
ft.an ¥ g (Net profit before tax) 1,164,732 17.11 1,013,047 17.35 151,685 14.97
“r#@ f % * (Income tax) 270,310 3.97 239,215 4.10 31,095 13.00
f.te ¥ & (Net profit after tax ) 894,421 13.14 773,832 13.25 120,589 15.58
# 2> @ % 4| (Parent company net profit) 761,405 11.19 675,756 11.57 85,649 12.67
& W fris FAR(EPS) 20.55T 18.24 T 231t
£ 4] 5 (Gross margin rate) 32.36% 33.15% (0.79%)
¥ * I (Operating expense rate) 15.76% 16.14% (0.38%)
¥ % 41 £ ¥ (Operating profit) 16.60% 17.01% (0.41%)
- ﬁﬁ @ ﬁ”’f ¥ (Ppropt gompamsy net profit rate) 11.19% 11.57%
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占比

中国大陆消费者购买烘焙食品的口味选择
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Sl 2024 F 41 B EE T

RMB Thousand

B 204% Epk 2045

(Revence) W4 | % 023 | % | Difference |Differencein % (Number of customers) W4E | % | 2% | % | Difference | Differencein %
¥ J; (Single shop) 30408 | 1249%| 40534]  11.02% 15,84 39.16% ¥ & (Single shop) 3881 | 56.67% M4 4.11% 407 13.68%
VAL B (Small-sized chain store) (1-19%) G| 144 STAD 156N 76 B | Smalhszed chinstore) (119%) 16 186% 19 NE% Q) L%
PR Oiddlesized chainstore) Q0-49F) LIS 1MW Q89 L6 83 10406 |40 OMiddlesized chintore) (20-49%) m 3% W % 8 3%
KA HLarge sted chainstore) 0-1OF) | 68T 0T 34| 0% 64| U | KA Largesized cha tor) (G040 BoLs% ™ LM% 9 1S
B 4 Superlarge chainstore)(IS0RAL) | 66312 L46%H 6395 153 9917 TS0 48K A Super g chainstore (1504 ) 03 130% M8 LM% (5 6%
% 4% 1 (Distributor) 64219 1422%| 50232|  13.66% 13,987 21.84% %4 (Distributor) 016 | 899% 558 8.86% 5 10.39%
# 7 (E-commerce Distributors) 1185 395% 14467  39%% 3359 253.22% 47 (B-commerce Distributors) 14 020% 14 022% 0 0.00%
&%) (Small-sized industrial customer) 16,008 16.84% 392421 10.11% 16,786 2834% A" (Small-sized industrial customer) 81 7.02% 458 6.95% I 0.82%
L% P (Large industrial customer) 20060 047 2873 078% (768) 20.12% L3 % 7 (Lavge industria customer) 177 025% 1§ 0.4% ) 13.33%
J4(Others) 030 L% 3417) 093% 1,607 47.03% JH(Others) 141 2.06% 150/ 2.38% ) -0.00%
R (Super market) 330 078% 2807  078% 073 23.63% 1 (Super markef) 19 028% 0 032% (1) 5.00%
A (Tota) SIS 10000% 367684 10000% S35 8% (AT 68O 10000% 6298 10000% 51 875%
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