Transaction advisory:
Valuation & Business Modeling
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Fair value

ATRE

AE—EEERZNRZ S (arm’s-
length transaction) ||E] T, —{EE
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5, ZHEmAlg £ B (EE, "% (B RN
NSO (The amount for which

an asset could be exchanged
between knowledgeable, willing
parties in an arm's length
transaction);

&% [ AR T 35 < TR EA
(Should reflect market expectations)

N @A?*# EH A E AT E
Z #3818 (Excludes synergistic
values that are unique to a
particular buyer)

EHZ%H*ITT%U%J?, fRAE
sz = B R T im 2L (Acquirer’s
intention is not considered unless it
IS consistent with market
consensus).
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The Valuation Pyramid

Source: Paul Flignor, 2006 _
Solution // Report

Deliverable

Market Methodology

Profile

Purpose [ I[i% Description i Premises fi- Standardsf ¥ Foundation

WHY valuing the assets ? HOW the assets are used ?

WHAT is the assets ? WHO are the Seller and Buyer ?
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DCF Approach
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Purchase Accounting Procedures

before PPA

after PPA

Purchase Book Fair New Book
Price Value of Value of Value of

Net Assets Net Assets Net Assets

Fair Value
of non-
recorded
intangibles
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B
Page 8 HE (AT RER) FERMBEE 30 &ll ErnsT & YOUNG

7 K



ERREERS

15 B 8

/

W EE

EFA
AR
%R

BHEE

RAKE
it
FEE R iR

nRIEE

R EEFTATEYE
ZEBEYmRBRER
£, EBFR, HE
*Xﬁﬁgﬁ%tﬁ

uiﬁﬁﬁiﬁﬁéﬁ

/

£Xhig LA LLE
HZFERBEEEX S
E&

Page 9

£l ERNST & YOUNG

[ }

x



B REREEZEY

B EFRNERLEE
RI4Z(Trademarks)
k%% B 1% 1775% (Non-Competition agreement)
HEFERNEREE
sTEE s 4 E 5T & (Orders or Production backlog)
% F BA{%(Customer relationship)
LN BERNELEE
#F A[ t7%7% (Licensing agreement)
H5ET S & 5% (Franchise agreement)
S AR ELEE
B fi|3 47 (Patented technology)
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{8{ERT#R(Premises of Value)
[—IEEREENEESENRE—

(An intangible asset is worth what
someone paid for a similar
Intangible asset.)

[—IHEREEMNEEEZERER
RIS A H 5
(An intangible assets is worth
what it can earn.)

[ —IRER & E R EEFRUEESL
SR E R
(An Intangible Assets is worth the

cost to Purchase or construct an
asset of Equal utility.)
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Intangible Assets

Value-Determining
Vs
Value-Influencing

Opportunity ?

Mark«t share

Trade Secret Trade Mark
relationship
IP R&D Backlog
Contract
Fotentiai

Business attributes el A
Entr

High margin, Low variable cost, Competitive advantage, Additional offerings
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Ernst & Young

Assurance | Tax | Transactions | Advisory

About Ernst & Young

Ernst & Young is a global leader in assurance, tax,
transaction and advisory services. Worldwide, our
167,000 people are united by our shared values and
an unwavering commitment to quality. We make a
difference

by helping our people, our clients and our wider
communities achieve potential.

For more information, please visit www.ey.com.
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member firms

of Ernst & Young Global Limited, each of which is a
separate legal entity. Ernst & Young Global Limited,
a UK company limited by guarantee, does not
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